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We support independent 
media in 100 countries

1

2

3

Deep and authentic local 
partnerships

Global reach, especially 
where information is most 
needed

Tools journalists need to 
survive and thrive
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o Google News Initiative Training 
Network - Trained network of more 
than 35,000 journalists, media 
educators, fact-checkers and 
journalism students 

o FactShala = School of facts                 
Targets new internet users in non-
metro cities, villages, underserved 
communities 

o BBC Young Reporter India
Targets grades 9-12 in English

o Strong local partners – DataLeads, 
BoomLive and Alt News, First Draft, 
Storyful

Internews in India



Including more than 
60 community radio 

stations

250+ Trainers 

Trained

434 online, 508 in-person 
More than 50% women 

150+ cities, 28 states

900+ Sessions 
35,000+ Trained

Malayalam, Tamil, Telugu, 
Urdu, Bengali, Punjabi, 

Marathi, Haryanvi, Odia, 
Assamese, etc.

15 Languages/   
Dialects

FactShala



43 Trainers trained

More than 160 schools

8000+ Students 
trained

Newsletters, training 
materials, exercises

Engaged teachers 
and students

BBC Young Reporter India



- Increased awareness about 
mis/dis-information

- Improved critical thinking to check 
evidence in online posts 

- Strengthened ability to spot 
misinformation and verify 
information 

- Strengthened ability to protect self 
from harm

- Curbed the spread of harmful 
content/information

- Successfully piloted media 
literacy initiatives

Impact

Key results, outcomes and initial impact of 
media literacy initiatives



- Community and school-based initiatives 
can be scaled quickly:

- ToT model - More trainers, stipends

- Evidence based simple, adaptable 
training materials 

- Resources in multiple languages, regular 
refreshers for trainers

- Simultaneous implementation across 
India with rigid monitoring 

- Encourages community participation, 
collaboration and adaptation 

- Engages teachers, administrators, and 
students

- Engage local media – community radio

- Online interventions to reach millions

- Digital literacy campaigns

- Gamification

- ???

Scalability 

How do we take media literacy to scale?



www.internews.org

info@internews.org

@internews

facebook.com/internews

@internewsviews

Thank you


