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Nicholas Diakopoulos is an Associate Professor in
Communication Studies and Computer Science

at Northwestern University in the US. He is an expert on
computational journalism, including aspects of automa-
tion and algorithms in news production, algorithmic
accountability and transparency, and social media in
news contexts. He is the author of the award-winning
book Automating the News: How Algorithms are Rewrit-
ing the Media, published by Harvard University Press.

Diakopoulos is also an Associate Professor at the
University of Bergen at the Department of Information
Science and Medi Studies. Currently, he is on sabbatical
as a visiting researcher at the University of Amsterdam.

Designing Sociotechnical Media Systems

In my talk I will develop ideas around how scholars in fields such as communication,
journalism, and media studies can make contributions towards designing and shaping the
sociotechnical media systems of the future. | argue that design approaches are needed to
deliberately and intentionally shape the information environment so that it is productive for
people and society, and that scholars in these fields should be involved in contributing to
these approaches. To ground these ideas I'll present concrete examples of empirical work
on the development of Al-driven tools for news discovery. These projects illustrate how
scholars can make design contributions by articulating human-centered design require-
ments, developing new sociotechnical artifacts, and evaluating designed systems. I’ll then
offer a “manifesto” that outlines how these scholarly fields might adapt, by better
recognizing design contributions, integrating design culture, and expanding the scope of
design inquiry. Implementing these ideas will lead to scholarship of greater impact and
relevance in creating the media systems that people want and society needs.
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Vilde Schanke Sundet is an Associate Professor at Oslo
Metropolian University. Previously she has also spent
time as a guest fellow and visiting scholar at Annenberg
Center for Communication, University of Southern
California; the School of Communication and Culture,
Aarhus University; and at the Department of Communi-
cation, University of Copenhagen.

Sundet is the author of Television Drama in the Age of
Streaming (2021) and the co-author of TV — en innforing
(2010).

Growing up on Big Tech:
How Gobal Platforms Define Youth Entertainment
Culture

TikTok, YouTube, Instagram, and Snapchat are natural go-to services for Nordic youth seeking
entertainment. Unlike older generations, whose formative years were situated in more homogenous
and national media landscapes, today’s youth grow up in a media landscape where big tech and
global entertainment platforms are an essential part of their everyday life. These platforms mix, filter
and provide entertainment content not only from legacy institutions rooted in mass media but also
from a growing corpus of influencers, content creators, online celebrities and media profiles. They
also bring forward new logic through their various affordances, with contagious effects on the
media industries.

In this talk, | ask what it means for youth to ‘grow up’ on big tech and how these global platforms
define youth entertainment culture. | discuss the value of thinking of today’s youth in terms of a new
media generation, present common strategies used by legacy media to re-attach with young people
and address the cultural and societal implications of these. The talk builds on data from our ongo-
ing research project ‘GLOBAL NATIVES? Serving young audiences on global media platforms’
(2022-2025). The project studies whether the media habits of Norwegian teens today mark a gener-
ational shift, and if so, what that means for youth themselves, the entertainment industry, and the
regulation of youth media.
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