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MEDIA LITERACY

� media is a general term that 
stands for television, radio 
and newspapers considered 
as a whole and as ways of 
entertaining or spreading 
news or information to a 
large number of people 
(Richards & Schmidt, 
2010).

� media aim to inform 
/influence, entertain,      
educate, develop attitudes, 
enhance cultures, and sell  
products Berger (2010).

� literacy (n) literate (adj.) 
means the ability to read and 
write in a language. The 
inability to read or write is 
known as illiteracy. 
(Richards & Schmidt, 
2010).



� ML helps to be a media literate 
and to think critically about 
what they see, hear and read in 
books, newspapers, magazines, 
television, radio, movies, 
music, advertising, video 
games, the Internet, and new 
emerging technology. 
(Aufderheide, 1997).

� Media education refers to 
activities that aim at enhancing
media skills and competencies
among media audiences 
(Buckingham, 2013).

� an ability that helps learners to 
“access, analyse, evaluate, 
create and act upon” media 
messages (Firestone, 1993;
Livingstone, 2004; 
NAMLE, 2020)

� The desired outcome of media 
education activities is media 
literacy (Jaakkola, 2020)

Media Literacy ?



Advocates of Media Literacy Emphasize Five 
Principles for Critical Analysis of Media Messages

1
• Media messages are constructed

2
• Messages are representations of reality with embedded values and 

views

3
• Each form of media uses a unique set of rules to construct messages

4
• Individuals interpret media messages and create their own meaning 

based on personal experience

5
• Media are driven by profit within economic and political contexts



Internationally

ü ML started Western.
ü It has been described and defined by UNESCO, as part of an initiative 

that began in 1982 with the conference in Grünwald (1982) , and 
continued with conferences in Toulouse (1990) , Vienna (1999) and 
Seville (2002). 

ü In the 21st century, European countries have been using ME in 
relation to ML in an attempt to include and expand digital literacy, to 
develop the information society and to narrow the digital divide.

ü As for the Arab region, many initiatives have been taken to support 
media literacy education across the MENA region in Lebanon, 
Jordan, Qatar, Egypt, and Morocco (Abu-Fadil, Torrent & Grizzle, 
2016). 



ML & Education in Morocco

The presence of a strong institutional will to
promote the integration of ICT in education in
Morocco is underlined in the Education and
Training Charter as a “strategic imperative” to
improve the quality of education.



Rationale and Statement of the Problem

ML is becoming increasingly important in today’s society.
Equipping students with the skills they need to be smart
consumers of information helps shape them into strong digital
citizens.

The 2009-2012 Moroccan Emergency Plan for Education
launched projects aiming at encouraging both teachers and
students to better discern their use of media and information and
communication technologies (ICTs) in primary and secondary
schools (Ministry of National Education, Vocational
Training, Higher Education and Scientific Research,
2009)

There is an enormous lack of theoretical as well as descriptive
work regarding teaching media literacy



To what extent ML is implemented in Morocco
based on primary and secondary school students’
awareness, teachers’ perspectives, and the
availability of ML rhetoric in textbooks.

Aims of the study 



Research Questions

Q1
• What attitudes do Middle school students hold 

towards ML?

Q2
• How do middle and secondary school teachers 

perceive ML within the Moroccan educational 
system?

Q3
• To what extent do textbooks include ML?



Method

Questionnaires • * Students
• * Teachers

Content Analysis • * Textbooks



Demographic Data
St
ud
en
ts • 390 

Female
• 310 

Male Te
ac
he
rs • 25 

Female
• 15 Male
• Eng (17)
• Arb (10)
• Frn (13)

Te
xt
bo
ok
s • English

• French
• Arabic

Priamry (Ar & Fr); Secondary (Ar & Fr) High School (Ar & Fr & Eng)



Students Awareness

Table 1. Population Sample      
Population : 

N=700
Students' 

Awareness  about 
ML

initiated to ML

Male Female Yes No Yes No
310 

(44.2 
%)

390 
(55.7%)

590 
(84.3

%)

110
(15.7%)

190 
(27.1%)

510 
(72.9%)

Numb
er

Percentage

Understand media
messages

70 10

Critically understand MM 170 24.3
Develop culture via MM 390 55.7
Other 40 5.7
No response 30 4.3

Table 2. Students’ perception of ML

Participan
ts

Percentage

Available 60 8.5
Scarce 470 67.1
Inexitsnt 170 24.3

Most influential  media 
components

Most  used media 
outlets

Social networks 420 Social networks 420
TV 90 Video games 160
Video games 30 Smartphone 60
Radio 10 Radio 10
Cd 50 Laptop 50
Ads 60 Movies 60
News 40 40

Table 3. Courses and Extra-activities on Ml

Table 4. Most used / influential media outlets



Teachers' Attitudes

Impacts on students

Handle ICT tools
Lost in search of 

information
Indirect means of 

instruction
Double edge sword
* Construct:  initiate 

students to 
science/language

* Deconstruct:     school 
violence

Course availabilty

Limited / scarce to 
develop abilities / skills 

• Regress: in ML 
education / advance ICT  
and safe use of the 
internet 

• Fruitful: teacher / 
student 

• Initiation: out of 
classroom activities 
courses

• Seminars: scheduled 
on the subject

Integration of ML

Appreciated: positive 
impact on students

• Teacher: monitor / 
choose instructive issues

• Integrated: student is 
the core of the process. 
(Secondary school) 

• Critical thinking: 
Students could develop 
knowledge / understand 
general policies



Textbook Analysis

Primary school textbooks

Arabic textbooks - Describe computer and cell
phones

- Importance of computer and
cell phones

- Negative aspect of computer
and cell phones on time and
health

French textbooks - Journalism day



Textbook Analysis

Secondary  school textbooks

Arabic textbooks Initiating students to image Values , skills
, elements , aspects , types

French textbooks describes a journal front page writing, how to
search information on the internet - what ?-
how ?



High School  Textbooks

High  school textbooks
Arabic textbooks The concept does not exist in French

textbooks of Literature classes.
French textbooks No French textbooks in High school.

English
textbooks

1st Year ‘Visa’
Science and technology: write an e-mail,
writing about the negative and the positive
effects of the internet.

2nd Year ‘Ticket  2 English’ 

Mass Media: listen to radio news, write an
e-mail, and learn stereo-types of other
cultures through media. Who own the
media, defining mass media, and influence
of mass media?

3rd Year ‘Ticket 2 English’
Advance in Science and Technology:
cellular phone (CP), writing: importance of
the smartphone.



Implications

This study joins the weaknesses mentioned in Ait Hattani (2019) on
the challenges of incorporating and developing media literacy in the
Moroccan educational system.

§ Raise students awareness,
§ Provide adequate school support,
§ Improve teachers’ professional development,
§ and efficient classroom practices,

Eventually, this study is an attempt to provide a starting point to the
quantitative the assessment and evaluation of ML in the Moroccan
context and make a strong call for the implementation of the field
within Moroccan educational schools.



Recommendations

Ø Media education Authorities:
Introduce media literacy in curriculum: develop media literacy 
competence.
Dedicate resources to the training of teachers

Ø Research:
Develop more systematic research into ML; Implementation of 
technologies must be accompanied by research into ML.

Ø General public: 
• ML must target the children & their families
• Trigger their awareness on the safe and appropriate use of media 

and ICT.
• ML should be tailored specific to each group to better serve its 

interest
• Authorities / Media: implement common strategies 
• Create high quality media services and content



Conclusion 

Now is the time to make media literacy 
education a national priority.

Leadership should target short-term objectives 
in integrating ML as a component of the 
curriculum. 
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